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Creating a new ten-year Strategy to
carry the RHSC beyond 2025 into the
next decade
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We want to hear from you!

strate Reproductive Health
re- des gn |||||||||||||||||




Guiding Principles -

A highly participatory process that includes and
reflects a broad range of voices

Deliberate and purposeful country engagement

A balanced process that includes a ‘refresh’ as well as
opportunities for innovation
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Strategy re-design Advisory Group / Ambassadors

Name Organization

Name Organization

David Sarley
Jackie Katana

Aysha Al-Fekaiki

Meena Gandhi

Martin Gutierrez
Claudette Diogo
Thidiane Ndoye
Julia Bunting
Halima Shariff
Manuelle Hurwitz

Nathalie Kapp

Bill & Melinda Gates Foundation
Faith for Family Health Initiative

Foreign, Commonwealth and Development
Office, UK

Foreign, Commonwealth and Development
Office, UK

Fos Feminista

Ghana Health Service

GHSC-PSM

Independent

Independent

International Planned Parenthood Federation

International Planned Parenthood Federation

Megan Christofield
Rose Chikumbe
Pamela Steele
Mukul Taparia
Gibran Abidin
Tanya Mahajan
Federico Tobar
Yann Lacayo

Alan Bornbusch

Andrea Bare

Beth Yeager

Jhpiego

Ministry of Health, Malawi
Pamela Steele Associates
Pregna International, Ltd
PT Tungal

The Pad Project

UNFPA Supplies

UNFPA Supplies

United States Agency for International

Development

United States Agency for International

Development

United States Pharmacopeia
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From the Contextual Analysis

“Seismic shifts in the social,
political, and economic

environment laid bare the
fragility of the social contract.
How are we as a global
community going to heal and
get back to what matters?”

| go to a lot of meetings, but
very few are dedicated to

supplies. | think it's really
important to put supplies at the
center of programs, because
without supplies we will not be
able to achieve our goals.”




Please complete the online survey to help
inform the strategy re-design!

Available online:

www.rhsupplies.org/strategy-redesign
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